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People spend more on restaurants than groceries. As it is evident most of 
the time in society, the junk and restaurant food has become habit of kids, 

youngsters, teenagers, adults and adolescents today. They like non nutritious 
food items in their daily lives. Despite availability of nutritious food supple-
ments in the market, there is need of nutritious products in the market since 
there is lack of nutritious food items in supply chain and retail marketing of 
many business entities. The entrepreneur and marketer needs to focus on 
making widespread public awareness and implementation of strategic plan-
ning related to nutritious items at micro and macro level in society. The stra-
tegic initiative of all shareholders and stakeholders will transform and change 
the nutritious business and market. The organizations can deliver corporate 
social responsibility and ethical business practice once they start to serve nu-
tritious items to the entire population. The paper will explore and understand 
the trends, challenges and opportunities for nutritious products in business 
environment. The collection and findings of data will give incredible insights to 
entrepreneurs, scientists, innovators, domestic companies and MNCs around 
the world about nutritious food items. The paper will show the stakeholders 
how the nutritious products can overcome the problem of health and obesi-
ty among diverse people in society. The researcher will do study of the topic 
through qualitative and quantitative research methods. The investigator will 
use primary and secondary data for the study.
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