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ABSTRACT

Sport development is a step toward national development. Due to affecting personal and social life, sport has
attracted the attention of people and government. Mass media is an important means of sport devel opment, which
influence realizing most of sport development objectives. One of the mass media with a growing audience is on-line
news agencies. Investigating the situation of sport coverage in such media is one of the research needs for sport
development programs and the amount by which sport materials could help sport development was the main
guestion of this research. The current work compared sport news of Fars and BBC on-line news agencies in terms of
news coverage type of sport social organizations (educational sport, public and recreational sports and women
sports). This research was of content analysis type and Chi-square test was utilized to analyze the data at
significance level of p=0.05. The results show a significant difference between two Fars and BBC news agenciesin
terms of public, educational and women sports. Also, there was a significant difference between these two news
agencies considering championship and professional sports. Results of the research related to content analysis of
mass media indicated that, as far as the variable of sport components was concerned, most focus in Fars news
agency was on professional and championship sports, especially a limited number of fields such as football. While
public and recreational sports do not receive sufficient attention in sport mass media, sports like educational,
women, disability and local sports cover a widespread community; also experts believe that some of them like public
and educational ones have more important roles in society than championship and professional sports.
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INTRODUCTION

Almost everyone is dealing with the phenomenonpafrsin today's world. People are either athletesport fans,
who follow sport news and materials in mass mexguding radio, TV and newspapers. Therefore, itigasng
sport and media has been widely developed. Inclieasporting and studying in sport mass mediageisly about
the audience and content in various sport mediamisng such examples. Mass media are a functiamcofasing
interest in sport and this interest increase of dhdience develops attention of mass media likespapers,
magazines, radio, TV, recently Internet and thedtensport coverage [1, 2].

Considering effect of sport on different dimensiaispersonal and social life, importance of its elepment at
national scale and mediator role of media in thgard, it is essential to identify role of medissport development
and prepare appropriate plans for it. Any macrampilag for effective use of media functions in spamta requires
deep identification of this area and investigatidrihese functions in different axes of developmardport. Mass
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media of the country, especially national mass meuted to leave traditional and sectional decisiaking in this
regard and move toward strategic planning in dffieraxes and consider consistent national and @ajeonal
goals [3, 4].

Mass media have an axial and undeniable role irtingethe need for development awareness througisfeering
information to the audience and exchanging thoughtés point makes it possible for humans to kndwirt
surrounding world and make their important perscenad social decisions based on clearer and morateghd
information so that they could get familiar witheth social responsibilities, especially for devetamt. Second
main responsibility of mass media is their leadgrsind guidance role. Mass media could play ancéffe,
instructive and leading role in development, awakgrpublic consciousness and raising public awaensy
spreading novel ideas [5, 6].

Media activities in sport are conducted in ordecéonmunicate and send messages from sport orgiamizat the
media itself to the audience. Communication hasagomrole in transferring knowledge, skills, attdes and
information. Among the mass media, on-line mediactvlare called new media in sport have found aluémtial

domain today. The necessity of knowing “Internettiats role in distributing sport news and alsochfs studying
to find results in line with achieving this impantaissue have provided a research field in thismgSince no
comprehensive research has been implemented ifiglido compare on-line news of sport social migations in
active local and international sport agencies ambiclering the importance of media role in spoxtedigpment and
guiding public opinion, performing a targeted studyon-line sport media and presenting useful imfgion could
assist planners of this field. The present researatiempted to answer this question: how is thea8on of sport
social organizations in on-line media?

MATERIALSAND METHODS

Research M ethod

The research method was of content analysis typmistical population included two popular localats) and
international (BBC) news agency websites. Alsotigiaal sample consisted of the news related & aforesaid
components (championship, professional, public eddcational sports) in these two news agenciesetetted
days in 2010.

Public sport means physical education activitied aport of the whole society which are done redylay
individual or official or unofficial groups to meghysical and mental needs in order to gain hesith high spirit
and improve people's social relationships in aarimed way.

However, professional sport includes organizatiawlvities which are done in a targeted and rankediner to
gain outcome and develop economic and social va(es of the features of this port is prosperity.

Championship sport refers to organized competisports which are done considering particular ruesl
regulations to promote sport records and achiewaata®r ranking.

As far as educational sport is concerned, it casdié that an individual learns sport skills intagr courses in
family and official training institutions and undéands their roles and values in physical and rhéwalth and
success in life. The main feature of this typepursis growth development and includes studenttspo

In this research, 120 days were determined usimdora sampling method and the news of those dayeweacted
from the two news agencies. The news was dividedrding to the aforesaid components; then, peroétihe

obtained news was calculated and the results veempared using X

Measurement tool of this research was a reseambde coding sheet for studying sport components. fobl was
utilized to place sport components in educatiomalbic-recreational, championship, professional aamnen
categories and to codify them. Content validitytla§ tool was calculated using an agreement coefficamong
three codifiers and its time validity was also ate¢d. To collect the data, first, two local andeimtational news
agencies (on-line BBS and Fars news agencies) sedeeted in 2010. 120 days of the year were rangleaiected
and these days were corresponded in Christian alad salendars. Then, the news related to thess deye
extracted from the two news agencies and dividefduo components of sport social organizations rfgbianship,
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professional, educationahd public).The news was separated basachaving images or not and being relate:
men or women.

To analyze thelata, descriptive statisal methods were utilized to calculate (mestandar deviation, frequency
and percent) and, to test thesearcthypotheses, Xtest was used based on nominal scale in ying analysis unit
categories. Also, Chi-square t@g&s used to compathe distributions.

Resear ch Findings

Investigatingresults of descriptivdata showed that Fars News Agency walved in football (5%) and then
wrestling (11.7) moreéhan other sportsin BBC, football (26.2%)nd rugby (16%) received more considerat
respectively (Table 1).

Table (1): Descriptive data related to sport fieldsin Farsand BBC news agencies

News agenc Fars News Agency BBC News Agency

Sportfield Frequency | Percent | Frequency | Percent

Football 3372 54.0 912 26.2
Wrestling 732 11.7 - -
Rugby - - 557 16

Moreover, results of descriptiwat: showed that most of the newsHars News Agencwas related to professional
sports (50.4 %) and tHeast newswas about educational sports (0.9 %)(figurgii)contras: most of the news in
BBC News Agency waeelated to championship sports (47.1%) the least was aboptofessional sport (10.6 %)
(Table 2).

Table (2): Datarelated to sport social organization in Farsand BBC news agencies

. - BBC News Agenc Fars News Agenc
Sport cialorganizations
Frequenc | Percer | Frequenc | Percer
Championshi 1635 47.1 2960 49.4
Professions 368 10.6 3149 50.4
Educatione 503 14.5 59 0.9
Public 969 27.9 82 1.3

60

H professional sport
B championship sport
educational sport

| public sport

BBC News

FARS News

Fig (1): Datarelated to sport social organizationsin Farsand BBC news agencies
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Comparison of news related to Fars and BBC newscgg using ’, test showed a significant difference betw
Fars and BBC news agencies in terms of educatienas (Table 3). That is, most of the news relabeediucationa
sport (89.5 %) was available in BBC news age

Table (3): Comparing newsrelated to educational sport in Farsand BBC news agencies

Variable Df X2 Sig Result
Educational spa | 3 | 3042.60| 0.05 | Rejecting null hypothesis

This result existed in public sport as well; i.eoshof the news related to public sports (92.2%8 imaBBC News
Agency (Table 4).

Table (4): Comparing the newsrelated to public sportsin Farsand BBC news agencies

Variable | D.f X2 Sig Results
Public spor 3 3144.67| 0.05 | Rejecting null hypothesis

There was a significant difference between FarsBB@ news agencies in terms of championship si{@eble5).
X, testshowed that most of championship sport news w&aie News Agency (64.49

Table (5): Comparing championship newsin Farsand BBC news agencies

Variable D. f X? Sig Result
Championshifsport 3 2790.97 0.05 Rejecting null hypothefi

S

There was a&ignificant difference between Fars and BBC newenaigs in terms of professional sports (Table
X, test showed that most of championship sport nevesiwgars News Agency (89.5¢

Table (6): Comparing professional sportsnewsin Farsand BBC news agencies

Variable D.f X2 Sig Result |
Professionasport 3 3015.73 0.05]| Rejecting null hypothesis

There was aignificant different between Fars and Blnews ageries as far as women sport was conce. X,
test revealed that most of thews related to womewas inBBC News Agency (53.4%) (F. 1).

60

50

40

30 m BBC News
20 B FARS News

women sport

Fig. 1: Newsrelated to women sport in Farsand BBC newsagencies
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DISCUSSION AND CONCLUSION

The research results related to content analysisass media indicated that, as far as variablepaft components
were concerned, the highest emphasis was on prafiess&nd championship sports, especially in atéchinumber
of sports like football. It seems that public-reatienal, educational, women, disability, institutéd and local sports
cover a widespread community; also sport expetisugethat some of them like public and educatianas have
more important roles in society than championshig professional sports [7, 8, 9]; however, thesatspdid not

receive the required attention in sport mass medie educational sport had the highest level anthain of

people participation compared with other components

People are able to participate in recreationalpghianship and even professional sports when the ladready
gained rich sport and motional activities and eigreres at school and have passed their period tbnab growth,
especially in elementary and junior high schoatsfdct, educational sport is a basis and founddtomeaching
championship and professional sports.

Activity of mass media was limited and number ofivae participants was high at educational sporeleeven in
school championship. It seems that educationalt sioeived less attention and professional and piamhip

sports had the highest level of attention, espgalprofessional and championship levels. Thelteshowedhat

85% of materials were related to football and 45%his percent was about two teams (professionaitspn the

current situation, the press in Iran had more faonu$ootball and limited number of other fieldspabfessional and
championship levels and attention percentage teratbmponents was negligible. This feature was w@d&aively

the same in radio and TV.

Considering importance of educational sport, preseof representatives from both educational andeusity
sports in decision-making boards for sport of nalamedia or presence of effective representafineea national
media in decision-making boards of this field icessary for increasing the share of educationait Spanass
media and consequently its development.

Moreover, public and recreational sports are rdlate the existing social institutions such as ecoigs,
government, politics and mass media as efficiestaanhibitor forces; however, development of pakdports
requires the media to pay deeper attention to pathia way for implementing sport activities to astd physical
and mental health in the society.

Advertisement of mass media was needed to develbficpsport at an acceptable level. General physictvity
and sport summarized in public sport had remarkeffeet on generating security and mental and saeiaquility
and providing health and healthy life and mass medtre considered effective factors for these #ietsv At the
same time, being encouraged to do physical a@svitia mass media or recreational watching of spaghts had a
particular role in developing sports [7, 8, and 9].

Today's media have more opportunity to attractabdience to recreational watching of sport evehés ttheir
stimulation to performing physical activities. Thid end, it is obligatory to have the relevant etpé decision-
making boards of national media; conversely, elgipeople must also have national media in theaisiten-
making sessions for developing public sport [1Q,112, and 13].

It should be noted that terms of mass media on sspoet fields which are even placed in sport dgwelental

projects of the country provide some obstaclesflecting the relevant events. In this regard, sevoenen sports
such as swimming, wrestling, basketball, volleylzaitl tennis could be mentioned, the TV broadcasifinghich

with real sport outfit is prohibited due to legaldareligious terms.
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