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ABSTRACT

The present study aims to evaluate designing adatanTest of Competitor Derogation TadtidAt first, the
hypothesis of the test inspiring of three competiterogation techniques questionnaire Competitordgation

Tactics, Mate Attraction Tactics, The Mate Retentioventory- Short Form (MRI - SF) and suggestiypdtheses
were constructed. A pre-test with a 30 people samplresearch community was achieved. The resutetest
was fulfilled to construct the final questionnaotanalysis especially in the field of the recengsfions in early
test, statement formation and the way of transtatime questions with pre-test group of deep in&wiThen, the
final questionnaire was completed on a sample W2t ones from the students of Islamic Azad Unitxe&tience
and Research branch. Based on the statistical aimjnd completed interviews, the ultimate forrthefextracted
guestionnaire and validity, reliability of the quesnaire with Cronbach alpha and agent-based asalywere
constructed as well. The analysis and evaluatiothefstatistics representing the acceptable validitd reliability

of the test¢=0.958).

Key words: Construction and methodology, competitor derogatio

INTRODUCTION

The human being is always living around other peahle to the nature of humanity and for the redisenssue of
interpersonal relations has been paid attentioméiyy researchers in the field of humanistic scisfiicdiumanistic
communities, because not only the imagination efrttan, without considering his or her relationswathers as an
impaired imagination, but also, these interpersaakdtions has its own consideration. One of thestnbasic of
these relations is the relation of two sexes. Etation is not only the most sensitive and compéidanterpersonal
relations but also, it can make different formswasl. For example, two opposed sides or sexes depenthe
family and cultural conditions may face a shortigetiof relations and or a long relation leadingrtarriage finally.
In despite of these all differences in terms ofletionary perspective, if someone chooses anothes @s a mate
such as short time or long time copulation, the wies different tactics for mating and keepingtthpposed one to
attract her as a mate. The first step for coputaiScsubjected to the attraction of the mate. bieoto absorb one of
the opposed sex, people try to complete their coimope in this regard. The basic elements of théencampetence
are also subjected to the attractness of the ornketmne to the opposed side [7]. This purposebeaachieved
through two main ways:
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1) Self-promotion
2) Competitor derogation

In self-promotion way, the one tries to pose himgethe opposed side attractive while in the seowmay, the one’s
struggle is not mostly based on attraction [4]. daubt that the competitor derogation and self-prigomo
concentrate on the traits preferred by the oppesgdsuch as attraction for women and property fen fi7, 8]. The
objective purpose of both was to increase the ataction than other sexes trying to approachr tbehesive
targets [8]. The competitor derogation also maysed for the preservation of a relation [11]. Resjillle people
try to build or make their possible competitoriiterpersonally traits such as intelligence aadbdative loyalty.
Simpson et al (1990) carried out a study in reratio the degree of opposed-side attraction amongtienal
relation challenges. They found that those ones wahmllenging in an emotional relation and respdesior
considering their opposed side little attractivéney state that the people show their opposed diacton
worthless to keep their present relation. Theseifigs were comprehensively iterated by Lidon t1809) [11].
Researchers indicated that there is a necessanyatente between the aggression and competencedr{1Bg field
of aggression researches, the competitor derogetioonsidered as an indirect aggression.

According to this view, the aggression is definedhay oppression and damage or personal self-ntiotivagainst
other one [1, 10]. The indirect aggression repressdtose actions which the factor of damage purfptgés forced

to another one [2]. In terms of self-promotion,rthédave been many researches carried out but chesanever
paid attention of competitor derogation method warBased on the new invention of evolutionary psjogical

issues especially the topical specificity such @mpetitor derogation, the lack of local or natieeltfor studying
the topic has felt as well. Hence in the presamt\stit is struggled to provide a local or natieeltfor measuring
the tactics of competitor derogation and its psjatjcal features.

MATERIALS AND METHODS

The research method of the present study is a e@tibn of quantity (scale-based) and quality (bagicdy
method). According to the importance of the staddanales of nativization, a reference based quedigarch step
to discover suitable hypotheses along with cultarad social conditions of the research communitgidepen the
data was considered.

The population, sample and sampling method:

The community of the research includes the wholanigc Azad University students of Science and Refea
branch. The sampling method is a categorizatiorhatetvith suitable volume. In other words, the numbfethe
sample was divided suitably with the number of stud in each educational field. Since, few complete
questionnaires were useless and the number ofeckpliiestions becomes more, about 420 questionnages
divided among students which 399 questionnaire wagplicable and reliable in this regard. About 247
qguestionnaires were responded by B.A studentsbyO.A and 48 ones through Ph.D. students effityereplied.

The completion process:

To provide the hypothesis, three standard quesdioes of competitor derogation techniques [8], Mat&action

Tactics [3], MRI-SF [9] were used as a source ohsueing the related concepts. The primary hypothesse
applied with a 30 ones sample and localized depviiew. In this step, not only the extraction elfated statistical
analysis of the questionnaires and editing the tipres based on archived, but also the whole paditis were
interviewed one by one to extract the importancehef issue and cultural differences perceptuallg ather
questions which may be adaptive for this kind aégtionnaire. Based on the process, the designtandasdization
of the test is a combination of the present refegsnstatistical analysis and an accurate intemagtith participants.
Then, the prepared questionnaire was completeti@research sample (420 ones). According to staistnalysis
results and completed interviews as well as théysiseof validity and reliability of the questionmawith Cronbach
alpha and agent analysis, the final tests wereieffily constructed.

RESULTS
In relation to the validity study of the questioireaone of the most common methods was used tmatst the

validity and Cronbach alpha coefficient. The cagéint is the index of internal cohesion and fixataf hypothesis
measuring a common feature and if fulfill for sealdimes, a close result will be governed. Usuallguestionnaire
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with validity has also suitable reliability. Theoe€, the validity can be used for the reliabilifytioe questionnaire.
In the conclusion of Cronbach alpha and other tte#il calculations or measurements, the Spss aoftd8 was
used. The size of total Cronbach alpha was equalds8 in the questionnaire, representing the getatalidity in

responding to the questionnaire. Usually, in theigte of questionnaire in a new community, hypothesas used
for the measurements that seem to be equal andd®roos at first glance but it may some hypothesi® lanother
meaning in respondents mind and related index r&fsaarcher not to be measured. The calculationrafliach

alpha can assist a researcher to determine thébpsgpothesis. For the reason, in the calculatbi€ronbach
alpha for each indices, the alpha has been adtivh&timinated.

By the help of the rule other disorganized hypathean be easily recognized in the index of recmgdion. The
result of the work in the indices of calculatiomdze governed as following:

Table 1. The degree of Cronbach alpha conditionedytthe elimination of each hypothesis in separatioaof tactics

Cronbach alpha .
Hypothesis Total correlatior f Cronbach alpha conditionedpof _Ob_tameda
or pre-test hypotheses . =~ - .| infinal data
elimination hypothesis
Foolish tactic
1 did a wrong action to make it fooli 624 .882
| said he is foolish .796 .816
| said he is dumb .820 0.876 .805 08
| showed his intelligence low 711 .852
To make fun tactics
| made him to be ft 574 .73€
| mocked him clearly 715 0.775 751 0.794
| mocked for vomiting after drinking up .553 757
Financial status tactics
| said he is poor
| sa!d he has got a cheap car 0.853 872
| said he des not spend mon:
| said he does not pocket money
Promiscuity tactics
| called him refugee 718 .880
| said he thinks of sex .788 .863
| said he had girl friend/boy friend before .837 0.896 .851 0.94
| said he had sexual relation with more pe .812 ..857
| said he is dissipated person 576 .908
Showing unpopularity tactics
| said he does not like every one 672 .668
| said everyone hates him .309 .838
| said nobody likes him .703 0.772 .641 0.837
| said nobody lets him any party 649 677
Foolishness tactics
| did a wrong action to make it foolish .624 .882
| said he is foolish 796 .816
| said he is a dumb .820 0.876 .805 08
| mocked him for vomiting after drinking alcohol 55 757
Financial status tactic
| said he is poor
| said he has got cheap car 0872
| said he dose not spend money '
| said he dose not have money
Promiscuity tactics
| called him refugee 718 .880
| said he thinks of sex .788 08196 .863 0.94
| said he had girl friend/ boy friends before .837 .851
| said he had sexual relations with many people 2.81 .857
| said he is dissipated per: .90¢
Showing unpopularity
| said he dose not love anyone 672 .668
| said he hates everyone .309 0.772 .838
| said nobody loves him .703 ’ .641
| said nobody let him come with 649 677
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Appearance wronged tactics

| laughed at his hairs. 773 .937

| mocked his appearance .868 0.943 .933 0.914
| laughed at his jewel 73¢ .93¢

| said his clothes are old .530 .946

Before he is getting out of home,

| said he is good-looking while .654 941

he dose not seem to be good

| said he is ugly 794 .936

| said he is fat and ugly .802 .936

| mocked his body .880 .932

| laughed at her makeup .809 .936

Appearance wronged tact

| laughed at her lir 7% .931

| mocked her appearance .868 .933

| laughed at her jewelry .739 0.943 .938 0914
| said he is not physically attractive .665 .942

| laughed at her clothes .780 .936

Forgetting achieveme

| mocked her succe .73E 772

| said he is a loser at life .697 0.848 .807 0.804
| said he is unsuccessful at work 722 .786

Weakness tactics

| said he is physically weak .841 .849

| said he is weak and undetermi 73E .882

| said he is cowa .86€ 0.901 .83¢ 0.909
| said he is not a brave person .665 .913

Wrong habits tactics

| said he has shameful habits 524 .627

| said he is alcoholism 466 0.750 719 0.713
| said he is smok 672 .40C

Clean tactics

| said he never takes bath 715 .827

| said he is not clean person .781 0.858 754 0.853
| said he is dirty and filthy 729 .819

Exploitation tactics

| said he abuses men or wor .60¢ 782

| said he is seeking just for money .708 732

| said he abuses people .564 0815 .801 0812
| said he is unbelievably materialistic .668 752

Boring tactics

| said he is bored .617 .832

| said he is nagging more .701 .826

| said he takes me bored out .532 0.433 .856 0.815
| said he is boring 746 .816

Clean tactics

| said he never takes bath 715 .827

| said he is not clean person 781 754

| said he is dirty and filthy 729 .819 0.853
| said he takes excuses .696 .827

| said | can not bear it .568 .849

Excitement unstable tactics

| said he cannot control himself at parties .388 .629

| said he dose not have sensitive stability .585 0.662 493 0.739
| said he cries more time .207 726

Loyalty tactics

| said he cheat men or women .787 0.9 .871 0910
| said he cannot be loyal to man / woman .841 ) .825 )

| said he flirts women/ men mc 782 .87¢

| said he cheat men or women .787 .871

Clean tactics

| said he never takes bath 715 .827

| said he is not clean person 781 0.858 .754 0.853
| said he is dirty and filthy 729 .819

Exploitation tactic

| said he abuses men or women 608 | 0.815 782 | 0.812
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| said he is seeking just for money .708 732

| said he abuses people .564 .801

| said he is unbelievably materialistic .668 .752

Boring tactic:

| said he is bored .617 .832

| said he is nagging more .701 .826

| said he takes me bored out .532 0.433 .856 0.859
| said he is boring 746 .816

| said he is fussy .696 .827

Cleaning tactic

| said he never takes bath 715 .827

| said he is not clean person 781 0.858 .754 0.853
| said he is dirty and filthy 729 .819

Excitement unstable tactics

| said he cannot control himself at parties .388 0.662 .629 0.739
| said he dose not have sensitive stability .585 ) 493 )

| said he cries more time .207 726

Loyalty tactics

| said he cheat men or women .787 871

| said he cannot be loyal to man / woman .841 0.9 .825 0.910
| said he flirts women/ men more .782 ' .876 '

| said he cheat men or women .787 .871

Gay tactics

| said he attracts more men/women .758 514

| said he probably is gay 483 0.773 .835 0.823
| said he is double sex .610 .698

Unfeeling tactics

| said he is not worry about others 575 .814

| said he inconsiderate to men/women .610 0.811 792 0.832
| said he is cold 811 572

Care tactics

When he was close, | was cared of my partne .780 784

| try to confuse my partner feelings .738 .807

| abandoned my partner away from her .803 0.857 779 0.884
| did sth to get away my partner 514 .886

Gay tactics

| said he attracts more men/women .758 0.773 514 .8230
| said h«probably is ga 482 .83t

| said he is double sex .610 .698

When he was close, | was cared of my partne .780 .784

Ignorance tactics

lignored her -.166 .790

No talk to her .660 141

No attentiol .34C 0.662 42¢ 0.790
No replied he questions .617 .148

Ineptness tactics

| called him “painless rich” -.022 .835

| said he is spoil .554 489

| said no use of her .560 0.650 484 0.835
| said no workable pers 747 .33¢

Commitment tactic

| said he involve in serious relation .582 .849

| said he loves sb .635 .823

| said he involve in lovely relation .822 03812 744 0.845
| said he/she loves his girl friend / boy fri¢ .70€ .79:

*This hypothesis has been eliminated in the finsdsueement.

*The added hypotheses to the questionnaire aftetepte

*n the final questionnaire, in the tactics of fica status, instead of this hypothesis, the follmpvhypothesis:”
I've said he had not got enough money to spend. s"deen used efficiently.

*n the final questionnaire, in the promiscuitytiacthe word “whimsicality” has been applied.

Some of these hypotheses were omitted due to theofaadaptation with the obtained findings frone theepened
interviews. Other tactics because of consistednef loypothesis do not have Cronbach alpha and taey been

650
Pelagia Research Library



Saba Ajdari et al Euro. J. Exp. Bio., 2013, 3(1):646-653

considered only in the measurement of Cronbachaadplestionnaire. As mentioned earlier, the achielshges
based on the final step of data were measured gifterg the necessary amendments on the indicésadrpre-test
and deep interviews and validity scaling process.

Factorial analysis:

There are various methods to determine the relighithich one of them is subjected to the factomallysis

method. The factorial analysis is a terminologyduger the reliability and developing reliable-scaji tools,

analyzing data to discover the new structures ap to represent the theory of contextual analgsid interview

materials, managerial style, job interests andosith {12]. In the completion of factorial analysike scale material
to determine the saturated factor of the scalegthnain indices were considered as following:

1)specific value
2)the proportion of determined variance of each facto
3)The diagram of specific codes which is called scree

The early statistical specifications with the coetjgn of main elements analysis showed that thepgzific values
greater than one has been obtained. Of the caleaf the questions, about 93.27% represented &hiable
variances.

The first factor, 32.63% and $2actor 1.58% of variables changes were represefitegtefore, the first factor has a
considerable piece in the representation of vaembistribution in this questionnaire. Also, ab®dthypotheses of
the questionnaire used in factorial analysis wetauated as well. The minimum share related to tijes86 is
equal to 0.796 and the maximum share related tetmune44 is about 0.986. Then, the represente@wesi by each
factor was measured. Based on the obtained rethdtslegree of 12 specific factors is greater thra@ Hence, the
main twelve factor consisted of the questionnajggotthesis can play key role in the determinatiodatfa variance.
The total squares loaded in the cycle of findindidated that these main factors 93.27% of variablisgibution
can be represented. The first factor 32.638%, ¢bersd 18.851% represent the changes. The slopediagf scree,
a design of total variance represented by eaclabigrishow its relationship with other variablestHis design, the
greater factors stand in top and other factors gittdual slope have been taken together. Fromittggaim, it can
be conclude that the first factor has a considerpldce in total variables variance and it is catgdy distinct than
other factors, but the diagram slope gets elimohaféer twelveth factor. In fact, the diagram plaggins from this
point. Due to the cut point of turning these fastisrthe place where the line slope changes, hémeenost suitable
factors for turning by the use of the line is sebgel to the hexagonal-shaped determined varianoceabgbles
which are the same 1Zactors.

Scree Plot

Eigenvalue
8

8

T T T T T T T T T 1T T 1T T T T T T 1T T 1T T T T T 1T T T T T T 1T
1 4 7 1013 16 19 22 25 28 31 34 37 40 43 46 49 52 55 58 61 64 67 70 73 76 79 82 85 88 91 94

Component Number
Diagram 1. Scerri diagram based on elements speciftode

In order to study the nature of relationship betwgariables and also access to the descriptionnanting the
factors, researchers considered the greater ciggifec of 0.3, 0.4 significantly and the lower cogéints were
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explained as zero (accidental factor) [12]. In tieisearch the factorial-load is 0.30 as an acceptatefficient. As a
result, if the factorial load of a question on tigole turned factors is lower than 0.3, it will mitted from the test.
Hence, the factorial-load of each hypothesis inmrmeliements is measured. The results showed th&t efac
hypotheses at least is greater than 0.3 in ongroing factorial of factorial load. Therefore, noofdeft hypotheses
eliminate in the step of the questionnaire. Theotlypses 65, 21, 34, 44 and 79 which were loadabefirst factor
couldn’t get omitted due to the lack of homogenaitthis step. In the second, the hypotheses BBd3n the third,
23 and 37 were eliminated due to the lack of homedyg, and the factorial analysis was repeatedragbie
represented final variance by each of factors shitnas 10 factors have greater specific degree tiren Totally,
89.814% of variables distribution was representedeall.

The cut point of test:

It is a point where it can be divided into two magmoups of participants. Here, the cut point wasduf®r “using
competitor's derogation” which explained by a persBased on the cut point, 25% was considered distact
construction point in this regard.

Sample volume acceptable 399
No resdo 0
2.7468
Moderate 25 1.6410
50 2.7468
Cut point 25% 75 3.5500

The cut point 25% for using derogation tactics.B41the cut point 50% equals 2.74 and the poift ¥3.55. The
cut points of the questionnaire are as following:

The mean lower than 1.64:

The use or the lack of use of derogation tactics
The mean 1.64-3.55:

The moderate use of derogation tactics

The mean greater than 3.55:

The high level use of derogation tactics

DISCUSSION AND CONCLUSION

The evolutionary psychology is a new field of psyicdgy which has been considerably paid attention by
researchers. Due to the newness of the evolutiggeyghology particularly in the field of inter-seticompetence
and competitor derogation, the lack of researchraqdired tools is felt in the completion of ressarin the other
hand, the translated tools from other languageshwiprovided in another culture have been also densd
potentially, but they do not have enough efficieircpther communities. Hence, the present studybleas carried
out by the aim of construction and methodologyhef tompetitor derogation test. The results showad tising the
constructed test manual has a great validity. Oileeotargets of the study is designed to deterraimkestimate the
test reliability. In this case, it can be said ttieg validity coefficient of the test using Cronhadpha test in each of
80 hypotheses was evaluated which the resultsseptieag an acceptable validity and great signitteafp=0.958).
The competitor derogation tactics was carried ostly by Buss and Dedden (1990) which they did tést on 80
people as their study sample. In this study, tleesél 28 distinct tactics. Although the hypotheskthe present
study were applied, some of these hypotheses Wieneated due to cultural considerations with l@misample.
The another designed questionnaire for measuriagegs was the period retention scale short fornstoprenaire
[9]. The long form including 104 hypotheses andtaétics of paired retention form alarm to aggressias
designed in 1988. The short form includes 38 hypatk studying 19 tactics and has a great validityraliability.
The hypotheses of the test were used for the paparof the early form of the present questiommakithough
there were early formed other questionnaires baitnthin clear feature of the present test is tisabypotheses by
the help of deep interviews and subjects completedse localized and organized with Iranian featukswever,
the present study has its own limitations. In oaad) the lack of information related to the topfccompetitor
derogation in Iran and a few carried out researdhehis case in other countries, the comparisomhefrecent
findings with other studies is really complicatéthe field of evolutionary psychology in the anatysif mate
retention and observation methods has a long tiisi®rical antecedent in Darvinism theories butsitnot very
famous in Iran due to the completion and operatiooasideration. Although some researches have tdfdted to
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open new constructional entries but the weakneskeairetical and research-based foundations islefieiencies
which they can be removable by increasing new rekea. In the other hand, due to the confinemeth@tample
related to Islamic Azad University and other suppdatary limitations, it is better fulfill other sties to provide
necessary recovery of the results to the whole comityn According to these considerations, it isgesged that
other factors such as personality traits, enviramide social and cultural factors considered intfeasurement of
competitor derogation tactics. Also, the next reseas can be achieved by focusing on the largdisttal
communities.
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