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ABSTRACT

The purpose of this study was to analyse voluritaétitide in international sport events. Statisficample of this
research included 300 members of a volunteer ginupsfahan. To collect the data of the study, astjoenaire
with reliability of a=0/93 was constructed by the researcher. The ddtéhe study was analysed using both
descriptive and inferential statistics and the istital tests including t test and ANOVA were usBde results
showed that there is a significant difference betwerofit- oriented attitude, emotional and normatiattitudes
among the youth taking part in sport. There is ats®ignificant relationship between attitudinal fas and
personal characteristics of the participants andabetween normative attitude and academic majmdedts of
humanistic sciences with regard to normative atfétare more willing to volunteer in sport eventscéyding to the
findings of the study, careful analysis and rectigni of people’s attitude toward volunteering féeiles the
process of attracting and maintaining them in fetur
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INTRODUCTION

Successful event management necessitates theiedfenanagement of personnel. This is achieved tirahe

implementation of appropriate human resource gfi@$e{11,6]. Event managers and sport marketersldHocus

on providing a gratifying experience for attendbesause this positive encounter will generally leadorporate-
sponsor support by participants through purchahigts and revisiting the event. [25] The degreénth team
communication has been linked to team developnuetision making, goal setting, cooperation, leadprsand

conflict resolution. The quality of communicatiam & team setting has been shown to be centraktedhcept of
group cohesion and participant satisfaction. Thizaree is shape through human’s point of viewslhuman’s
attitude, which gives facts their true color. Thayodifference between success and failure isualttit Such an
important category that determines our succesailuré in life undoubtedly requires managementaAsanager or
leader of an organization, we cannot wish succefsssi we pay attention to staff's attitudes andigfimbs whether
you are the leader of a family, and leader of atsfgam, a coach, or a supervisor of volunteer pké® attitude
affects their relationship, changes their attitudeards failure and unhappiness, and shows themwte of

prosperity and happiness. Human attitude can daisggromotion or progression [16].

Today, volunteers as one of the main three grodigsuman resources (staff, volunteers and clientumtomer)
could find a special place for themselves in thecstire of private and governmental organizatiopeewlly in
sport organizations(Chelladurai,2005). Sport dgw@lent through volunteer’s activities is one of tan’s features
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in the past and today as an effective reality & tr@eated appropriate opportunities for men and evota participate
in sport[19].

The important sport events are in progress all ¢iverworld annually. What attracts public's attentbesides all
attractions of an event is the volunteer’s presevitte no expectations that play an important rolsiccess of sport
competitions (Daly, 1991; Williams, 1950). Sincematch is independent from its environment, therenment is
considering as a part of competition managemertesysThe effects of environment on events and tindles
effects of events on different aspects of sociegpomy, culture, politics, and society) and publwironment are
noticeable [3].

In most competitions and sport events, voluntatyiies are necessary. We can define volunteerthase who
demand very low rewards in terms of salary. Howewawst of volunteers of sport organization requeeeiving
inner rewards [18]. Volunteering is a mutual psxéetween the individuals and the organisms sethbioth of
them get profits [10]. Ironmonger [13] claims thatlunteering is to promote social values and econdewel.

Oesterle, Kirkpatrick & Mortimer [20] see voluntéeg as one of the greatest events to develop soaied

civilization, because it develops responsibilitydaespectability of urban principles in societysélvolunteering
can facilitate maturity process of the teenagessMarta & Posse [15] concluded that in volunteering face with
different social positions and different peopledieg to rich experiences in the context that migdtuseful in their
future. On the other hand volunteering gives thesarsse of commitment and societal belonging.

Different groups of people of western societiesy@arole in this movement that besides social fdfi brings
economic profits to their societies. Based on #taistics presented in 2006 by Cukelly and etradre than 1
million of Australians and 26% of volunteers pogigla, 5.4 millions of England’s population(11% )dah.26% of
volunteer’s population are in Canada more than lliomiof population are 18% of volunteer populatiohthese
countries that render voluntary services in spagganizations.

Harvery, levesque & Donnelly[12] did study aboutienes the relationship between social capitah assource
generated from social networks, and sport voluigeer The authors employed a survey in two Canadian
communities to explore the relationship betweernrtspolunteerism and social capital. Measures opoesents’
social capital were based on what the authorsagadisition generator (which measures individuatseas to people
with different social statuses) and a resourcegiggor (which measures the resources respondewtsataess to
through social networks). The results indicaterangs relationship between volunteerism in sport social capital.
Controlling for gender, age, and language restitted strong relationship between sport volunteerésd social
capital. The direction of the relationship, howeweas not evident.

According to NSGVP statistics in 2000, about 1.17 millions of Canadpbpulation was volunteers in sport
(Doherty, 2005). To point to the importance of vikering, the greatest sport event- Olympic Gamésch are
successfully performing due to the contributionsy@intary companies, and organizations can beior@ng. The
main part of Olympic Games and their successfullihglis due to the role of volunteers’ extraordjnanergy and
effort. Based on Atlanta Olympics statistic, thesgre 60500 volunteers and 7000 volunteers in Sidfleg number
of volunteers in Athens Olympic in comparison te tast Olympics was higher and about 65000 volust&sok
part in it [21].The Beijing 2008 Olympics’ volunteewere 500000 that were dividing into three maivugs: urban
volunteers play time volunteers, and social volargeGung Jo the director of voluntary section af@ Jo Asian
games committee said: there are 900000 people amteers help the holding of Asian games. Sport
administrations of universities are one of the aig@tions to use volunteers in the sport parts mftries, for
example, 36000 students of Beijing were involvediganizing sport events and more than 30000 Kost#gents
organized Digo universal sport events. They betieteat not only it helps them to develop but alsis toluntary
presence organized Digo University. In additidrisia way to promote the sport of their countbesause taking
part in such programs cause the increasing ofcsglfidence and social interaction skills [10]. Irard, the
volunteers play their roles in two different wapsofessional roles (it requires training and sgmawledge), and
non-professional roles [1].

Attitudes are a brief and short summary of attitatliopics whose domains are much unlimited anil doatinuum

is from objects, people to deeds, events, andfbelifow attitudes are forming and how the changmissidering as
most favored areas of interest. Attitudes both téécally and practically attract the attractiorisTast scientists in
modern societies as they are in close relation héthaviors. Those psychologists are studying d#ita sport are
interested in studying the effects of attitudesbehavior and the possibility of changing it. Expért sport and
physical education pay a special attention totthjéc, too. Because they want to create a posdititude in people

! National Survey of Volunteering and Participatio
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and encourage them to take part in organizing ctitigpg maintaining the effort and achieving monecsess
[14].Smith, Handley & Aldridge [23] claim that oliténg attitude is at the service of three importaihs of
psychology or it has three main functions inclgdedaptive, practical, and self-defense. Adaptivection of
attitude includes profits that special attitudegehfor us and help us to achieve our goals.

Different attitudes and various motivations haveerbgresented. In this regard, Solberg [24] in higly on
volunteers concluded that people become volunteezause of leadership and benevolence. Wang [26}istudy
on 935 volunteers in Sidney identify five incensvéncluding humanistic values, personal growth,iedoc
relationship, adaptation, and social interactioddso Morris & Amy [18] in a research done on theationship
between volunteer’s age and incentive factors B32@hey investigated seven factors (job, makimgnfis, social,
value, protection, profit and understanding). Inditdn, it was determined that with aging job anée |
understanding decrease and social factors incred3exsch, Reamer, Sleuth, paskenvich & Chelladufii,
investigated seven factors in their studies on ntalers of organization that they identified helpsagiety, helping
others, social interaction, recognition, culturaviteges fun, job development and duty as incegivSolbery [24]
also in his study on volunteers of world games kgckoncluded that most of them enjoy volunteering they
seek profits from volunteering. Afruze & Moharamed@] in their study on investigating motivatiorfattors of
volunteering in sport analyzed the presence ofntelers in three areas profit-oriented, normativel amotional
and its relation with age education. The resultsrngd emotional factor is higher than the other tagiors and they
observed a meaningful relationship between educatitd normative motivator. In a study conductedMnok,
Handy & Quarter [17] on 666 non-profitable sectar&l voluntary in Canada, they found out that thitude of
executives has an important role in employment\aidnteers in organizations. Because of growingettgyment
of activities and sport programs in recent yeatun@ary movement in sport organizations has quidkbyeased.
There are different factor motivating the peopleworking voluntarily in sport organization. Howeyeve can
clearly refer to is recognizing people’s attituae wolunteering and the importance of planning amnolviging
opportunities for volunteers to participate in grsuand holding committees in sport management.eSthe
volunteer’s work and activity are completely volanilly, it is possible for someone to leave the waikingly while
the employees are forcing to continue their jolsatisfy their needs and meet the ends. These elitfes make
sport organizations consider different kinds ofasions and various attitudes of volunteers work ltlaag one very
important feature which is they work voluntarilydaifithey feel unhappy they might give up theiriates.

The diverse results show that there is no cleawengo this question that what stimulates individut be
volunteers. Some people attributed this diversitythe weakness in volunteer’s attitudes methodolddye one
hand we should have executive personnel in conmetit all levels so the researchers are lookimgfsolution by
which they can identify and analyze volunteer'swde in sport, which in turn results in stratediesattracting and
developing this potentiality.

MATERIALS AND METHODS

This research is descriptive-analytic that was dane field study. In descriptive research, theeegshers want to
identify volunteers’ attitude and determine the Kagtors without any involvement and prejudgment &inally by
doing content analysis, they try to attract, mamtand increase volunteer’s attitude.

Research sample consisted of 300 members of Esfatianteer's movement that were willing to help tiwding
of the second solidarity games of Islamic countrias 300 questionnaires were distributed amondcgaahts and
only 235 of them (78.3%) were returned and recebsethe researchers.

The instruments of this research are a researchde muestionnaire. The questionnaire includes tavts ppersonal
information, and attitude scale. The personal mfaion questionnaire is use for determining (agsdgr, marital
status, education level, sport, and academic majdtijude part includes 35 questions in sevenescéthat were in
three parts to identify profit-oriented (1-16), dimoal (17-29) and normative (30-35) attitudes ¥Pezts in sport
management expressed their ideas on the face amdntovalidity of the questionnaire. The relialyiliof the

guestionnaire was determined in a pilot study ugilpipa Chronbach and enjoyed the reliability inaéx0.93).

The data of the study were analyzed using deseeiptind inferential statistics. Descriptive statisincluded means
and standard deviation. In addition, to assessaralyze the volunteer’s attitude in sport eventstésts and
variance analysis were use. To analyze the dat& SBfBvare, ver.18 was use for data analysis.
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RESULTS

The participants of this study were 235 voluntdewes Esfahan consisting of 152 women and 75 menorgrithe
participants, there were 47 married and 180 singlésthe highest age mean of 20/01-+110/90 witharange of
18-25. Also most of the participants, that is, 1@th the mean of 112/05-+20/09 had B.A degree, 8them had
B.A in physical education, and the participantseverost interested in individual sports with the me&111/91-
+18/48 and were 106. Also refer to results the ayeiof normative attitude is 3.78, the averagediitp oriented is
2.82 and finally the average of emotional attitigl®.26.

Table 1 - Differences between factors of emotiongrofit - oriented and normative attitude

Statistics Factor Average of square F df Sig
between group 18337.6
Emotional within group 4056.2 8.386| 234 0.001
Total 21393.8
between group 20190.6
Profit- oriented | within group 2319.2 18.08 | 234| 0.001
Total 22509.8
between group 3610.5
Normative within group 2078.0 3.40 | 234| 0.001
Total 5688.6

The results of table 1 show significant differenbesween factors of emotional, profit - orientedi arormative
attitude (p=0.05).

To investigate the differences between attitudfaators and age, education level, academic majdrsport field
of participants ANOVA was use. As we can observéalrle 2, there is a significant difference betwaermative
attitude and academic major.

Table 2 - Differences between the attitudes of padipants and age, education, academic major and sfs, subjects

Statistics Factor F df Sig

Age 0.631| 234 0.595

Emotional Education level| 1/469 234 0.224
Sports 2.145| 234 0. 091
academic major|  0.514 234 0.672
Age 1.901 234 0.13(Q

Profit- oriented Education level 1.75 234  0.15¢
Sports 2.523 234 0. 05§
academic major 2.02 234 0.11a
Age 0.410 234 0.749

Normative Education level| 1.477 234 0.2211
Sports 2.045 234 0.108

academic major| 3.636 234 0. 014*

Table 2 shows the results of the follow-up testnonmative attitude with academic major, for thiggmse Toki
follow-up test was use. The results showed thaketiea significant difference between humanistiersces fields
and physical education and other fields. (Art, rnadand technical). It means that humanistic seengere more
willing to volunteer in sport in terms of normatia#titude component (p=0.05).

Table 3 - Results of Toky test for paired means afolunteer's attitude attitudes with academic major

major of education mean differenceg Sta_nd_ard Significant level
deviation
human science 2.18 0.88 0.01
Physical Educationp Other majors 0.32 1.01 0.74

Table 4 - Difference between the attitudes of voldeer subjects with sex and marital status

Statistics t df Sig
Gender 4,186 224 0.04
Marital Status| 0.93¢ 225 0.35

N

volunteer's attitude

o

Results of Toky test show that significant diffezes between physical education with human sciemeelunteer's
attitude (p=0.05).
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To investigate the differences between attitudfaators and gender and participant’'s marital stattisest was
use. As we can see in table 5 there is not anyifisignt difference between emotional, profit-oriedt and
normative attitude and marital status, but thereaissignificant difference between emotional atitudnd
gender(p=0.05).

DISCUSSION AND CONCLUSION

Recognizing the needs, individual's attitudes, amotivational factors in volunteering in sport-byesp event's
organizers is necessary to adapt that factor vathitgprograms necessities and put volunteers isedulisituation.
The results of this study show that there is ai@@mt difference between emotional, profit-otieth and normative
attitudes indicating the importance of the thraiumtes and referring to the fact that people denlunteer only for
fun, entertainment, financial resource and gettsgards, but they look for an opportunity to befukesocialized
and to get social status and most important ottalbe at the service of promoting their nationabrspn all
dimensions. The obtained means of the three attizde a clear indicator of this issue. The resdtgradicted
Afruze & moharamzade [2], Salonberg [24] in givimpre importance to emotional attitude because mwibtie
volunteers enjoy volunteering and mostly they atiiving its profits. This can be due to developsgprt culture
in society since profit-oriented and normative tatte can be effective factors to keep volunteersgart and
motivate them to continue their cooperation in aigiag sport events. Therefore considering thestfa can be
useful in keeping and attracting volunteers. Thesalts were in line with the finding of the stuglieonducted by
Dunward & Ralestone [9], Wang [26], showing thatlwneering is to promote social values, community
development and civilization, sense of commitmant] society belonging and facilitating maturitpgess of the
youth. In volunteering, people face with differesticial situations and they get rich experienceduuger their
future. In addition, sport managers assess jobatapens of the volunteers by discovering theiitadies. Such a
process will help the managers take effective measin employing and maintaining the volunteersthieir
organizations.

The findings of the study show that there is noniicant difference between the three types oftuadsg, i.e.,
emotional, profit-oriented, and normative and age aducation level. Therefore, the presence obfaatelated to
age, and education level in attitude is not confiontradicting the finding of Moris, et al[18] wiiound out that as
age increases, job related and social factor iseréao. However, these findings were in line witfrofdize &
moharamzade [2] that showed that there is a sgmifirelationship between education level and novenattitude.
The findings show a significant difference betwéle® normative attitude and academic major of th#igiants,
that is, participants of humanistic sciences weenwilling to volunteer in terms of normative attie. The
finding can be justified on the ground that papi#its of humanistic sciences are more extrovettrttakes them
more willing to volunteer in affaire such as wordiwith the others, helping the others, educatindy@amerstanding
the society, and promoting the society well faregadizations that are more aware of the voluntesttitude are
more successful in attracting them. The findingthefpresent study support the fact that the nfewetganizations
invest in recognizing the attitude of the volungg¢he more the process of attracting and maimtgitiie volunteers
in future will be facilitated. Organizations whid¢tave adequate information about their volunteettfudes are
more successful in terms of absorbing volunteeasel on the current study, the more time the spgenizations
allocate to know about the individuals’ attitudeward volunteering, the easier they absorb and taiainolunteers
in the future. Since volunteers could be crucialrees of energy and new ideas, their motivationdchelp the
organization in absorbing more volunteers. Howeweost of the inspirational factors which are effeston
individuals’ making decisions in order to be volests or not, are personal and organizations dohae¢ an
effective role in them. It is axiomatic that comtait and inspired volunteers can make stronger adeérvihe
relationship between the organization and sociatyl even become great representatives of the aajanmis. It
should be noticed that by bringing about managemetedures and instructions, one could increasgration for
volunteering and simplify the process of individtigendency toward volunteering, since volunteef§rt could
increase the organizational capacity.
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